Ohio Housing Metrics Before and After the First-Time Homeowner Tax Credit

Correlation between Credit and New Home Sales in Ohio 2009

Source: Ohio Realtors Association, 2009: http://www.ohiorealtors.org/news/stats/index.aspx

Percentage Difference in Total Ohio Real Estate Sales and Average Price - Region Breakdown
Improvement hetween November 2008 and June 2009
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Ohio Real Estate Units Sold Per Month
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Housing Sales Metrics from the Ohio Association of REALTORS
EBefore and After The Introduction of the First-Time Home Buyer Tax Credit
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